
MICHAEL MARSH—RECREATIONAL ACTION SPORTS ENTERTAINMENT, LLC 
 

Michael Marsh founded Recreational Action Sports Entertainment LLC in 2003 in Billings, Montana. RASE LLC 
(pronounced like “race”) is a motorsports and events promotions company. The Warm Up® rally has been held in Billings 
since 2003.  
 

The goal of the company is simple: Provide high quality entertainment for all ages while bringing people (primarily 
motorcycle tourists and enthusiasts) to the beautiful state of Montana. We love when people from all over the world come to 
Montana to Ride The Big Sky® http://www.ridethebigsky.com/ and enjoy one of our fun and exciting events. 
 

The Warm Up® motorcycle event is designed to invite some of the more than 70,000 motorcycle tourists already passing 
through Montana headed to Sturgis, SD in early August to stop in Billings on their way to the legendary Sturgis Bike Week. 
 

In 2014, Michael partnered with the Billings Chamber of Commerce / T.B.I.D. (Tourism Business Improvement District) to 
promote The Warm Up® - 2014 races by advertising locally and nationally along with the community’s brand logo, Billings, 
Montana’s Trailhead http://www.VisitBillings.com  As a member of the Billings Chamber of Commerce, he has actively 
promoted and supported tourism for Billings and the State of Montana. 
 

Mr. Marsh has demonstrated consistency, honesty, integrity, professionalism and has shown active support for tourism in 
the community and the State of Montana.  
 
SUPPORTING MATERIALS 
 

RASE, LLC used national press coverage of the event in magazine ads, digital ads and blog talk radio ads. The following 
media was used:  
 

• AMA (www.american motorcyclist association.com) – digital ads 
• Billings365.com – blogs & digital ads 
• BMW (www.bmwmoa.org) – digital ads 
• Charter – TV & digital ads 
• Connoisseur Media (radio streaming) – radio ads 
• Flat Track (www.flattrack.com) – digital ads 
• Motorcycleevents.com – event listing 
• Next Moto Champion (www.nextmotochampion.com) – digital ads & radio commercials 
• Sound Rider (www.soundrider.com) – digital ads 
• Townsquare Media (radio streaming) – radio ads 
• www.visitmt.com – event listing 
• Wing World Magazine (www.wingworldmag.com) – print & digital ads 
• Facebook - http://www.ridethebigsky.com 
• CD with blog talk radio ad with Next Moto Champion 

 

The success of our marketing was measured by the number of hotel rooms occupied, rider attendance, spectator 
attendance, parking lot survey and statistics from our on-line advertising. 
 

Hotel rooms – Best Western Kelly Inn & Suites and the Billings Hotel & Convention Center reported rooms used but the 
majority of the event attendees stayed at the KOA. 
 

Attendance – Over the two days, we documented the event attendees’ vehicles at the events.  36.97% of these were from 
out-of-state and 29.70% were from out-of-county totaling 66.67% of event attendees from out of area. 
 

Rider Attendance - Approximately 50% of all event attendees were either motorcycle tourists (arrived on motorcycle) or 
were motorcycle racing competitors. 
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